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Outputs of the Mini-projects in SLOVAKIA

ORGANIZATION CAPACITY BUILDING AMOUNT
GRANTED
EUR
Gréckokatolicka rémska Support of organizing the music festival focused on
misia/Greekcatholic Roma Mission | gospel music performed by Roma gospel music bands.
The financial support was used to cover the travel
expenses. By organizing the festival the GRM leaders
gained new skills and developed their organizational
potential. 180 EUR
A new promo video of organization’s activities is used for
online promotion and presentation at conferences (both
for public and donors). Video also builds a positive image | 300 EUR +
of the impact of the field work done in marginalized 160 EUR
Clovek v ohrozeni/People in need | Roma communities (MRC). mentoring
Rémsky institit/Roma Institute Update of the organization’s web site and new Facebook
fan page was done. New promotion materials (posters
and leaflets) were produced in order to make 253,31 EUR
organization more visible to supporters, donors and + 80 EUR
volunteers. mentoring

Rémsky skauting/Roma Scout
Association

New promotion materials (leaflets) were designed and
printed. Also organization corporate identity products




(scarfs for scouts) were produced in order to recruit new
members and motivate young Roma to join Roma scouts

team. 297 EUR
5 Karpatska nadacia/Carpathian Promotion video was produced. Video is part of the CF
Foundation current communication campaign focused on small

organizations working in MRC (especially in north-
eastern part of Slovakia). Video should motivate them to
engage in grant programs run by CF. 300 EUR

6 Divé maky/Wild Poppies The financial support covered the accommodation costs
during specialized training for mentors — new employers
of organization. Orientation training was crucial for their
work (e.i. mentoring of Roma children and young people)
and was focused on enhancing their professional and
personal capacity. 300 EUR

7 Equity Organization corporate identity products (t-shirts) were
designed and printed. They are used especially at
summer camps for Roma children but also during other
events. Organisation corporate identity t-shirts help build
effective presentation of organization to public. 300 EUR

ed by the International Visegrad Fund (www.visegradfund.org), the Ministry of Foreign Affairs of the Kingdom of the Netherlands (www.minbuza
1t from the Foundation Open Society Institute in cooperation with the OSIFE of the Open Society Foundations.
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